PRESS RELEASE

First glance at the Suzuki Nine Knights 2015 course
Livigno (ITA), July 16th, 2015 – Apart from the all-familiar wooden “Il Castello” drop tower,
the Suzuki Nine Knights MTB course has been re-designed to host some of the world’s
best freeriders at Mottolino Bike Park in Livigno, Italy. The slopestyle action kicks off on
the 31st of August and culminates with the public big air competition on Saturday the 5th
of September 2015.
Trailer: bit.ly/SuzukiNineKnightsMTB_trailer
The Course 2015
The co-operation between Andi Wittmann and Andi Brewi’s “Balzamico Trail Design”
company promises a new innovative line for this year’s event. Dropping in from “Il
Castello” the main feature’s biggest jump will be built with maximum airtime in mind,
while two new kicker options offer up creative reverse transitions. The top of the trail
starts with an unusual addition, a skate mini ramp integrated in the course as a step-upstep–down feature, leading into the first step-up boasting a larger take-off allowing for
more tricks. The Zimtstern wallride has been overhauled and the boner log has been
replaced by two step-down variations allowing more speed into the bottom hip jump,
which will boast the additional Monster step-up landing leading into another multiple-use
obstacle, the Big Bike Quarter pipe, also serving as a spine. The freshly shaped freeride
line ends with a drop feature into this obstacle.
Have you got what it takes to ride at Suzuki Nine Knights MTB?
Would you like to get your tyres on this year’s course, a few coveted wild cards are on
offer in the “Become a Knight” online video competition. Show us your best dirt jump and
slopestyle tricks. The submission deadline is 14th of August 2015. Full details and all
entries can be found on www.nineknightsmtb.com.
Follow us: @nineknights

About Livigno
Livigno is famous for a great range of winter sport activities and its breathtaking nature, earning it the nickname “Little
Tibet”. Its unique mountain scenery is also perfect for a variety of biking sports in the summer. The spectrum of trails
around Livigno features something for everyone: cross-country, all mountain and downhill riders can choose the
perfect biking challenges. Road cycling athletes also choose Livigno for altitude training (1816m a.s.l.) and a total of
3,200 km of mapped trails and GPS-tracks can be discovered in the surrounding area. The bike park is not only wellknown among the gravity sport fans because of the UCI Mountain Bike World Championships in 2005, but also for a
large range of different freeride tracks. Down in the valley, the town centre of Livigno offers 250 tax-free shops.
Located right in the heart of Europe. Livigno can be easily reached by car or train and bike hotels provide individual
services for all bike fans and vacationers.
Facebook: www.facebook.com/LivignoFeelTheAlps
Website www.livignobike.it - www.livigno.eu

About Mottolino Bikepark
Mottolino is well known for its dedication to FUN and its willingness to offer top quality service. The Bike Park has been
among the first ones opening in Italy and it’s very well known for the large variety of freeride tracks. At Mottolino
bikepark riders can find anything they’d like: 12 trails for all abilities, a jump area with structures for any level and a
north shore area with wooden platforms. For any other information check the website www.Mottolino.com oder auf
Facebook www.facebook.com/MottolinoFunMountain
About Suzuki
The Suzuki Motor Corporation is based in the Japanese city of Hamamatsu, and is the world’s leading supplier in the
minicar segment. In the 2013/2014 business year it produced 2.86 million vehicles worldwide. The Corporation
employs 51,503 people globally and sells its products in 196 countries and regions.
In the 2013/14 business year, the company turned over 2.94 billion yen (€20.7 billion*). With an operating result of
around 187.7 billion yen (€1.31 billion*), the Suzuki Motor Corporation saw a 29.9 percent rise in its profits over the
previous year. Global sales amounted to 2.66 million cars in the 2013/14 business year. Suzuki maintains 35 main
production facilities in 24 countries and regions.
Suzuki’s ‘Way of Life!’ represents the global brand-attributes of enthusiasm, down-to-earthness, quality, sportiness and
team spirit. These values express themselves in innovation, products tailored to customer needs, and an impressive
set of core expertises including in the offroad and AWD fields, based on a company history stretching back for more
than a century.
Suzuki International Europe GmbH, based in Bensheim, Hessen, controls activities throughout Germany in the three
business areas of Cars, Motorbikes and Marine. With its 375 employees, the company generated a turnover of €635.6
million in the 2013/14 business year. A total of 27,835 vehicles were newly registered in the year 2014.
* Exchange rate on 31 March 2014: €1 = 142.2 yen.

